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Matchmaking promoted by ATO Sao Paulo brings Maruchan Foods to the market and is 

expected to generate US$ 2M/Year in sales 

  

In 2010 Max InterAmericas/Maruchan Foods met with ATO Sao Paulo to introduce themselves and 

solicit market advice for introducing their product (noodles) to the Brazilian market.  During this 

meeting, ATO Sao Paulo identified potential partners who would perfectly match the U.S. 

supplier.   

  

  
Maruchan Instant Lunch 

  

ATO Sao Paulo arranged a face-to-face meeting on the same day between Max 

InterAmericas/Maruchan Foods and Spectrus Importacao. Following successful negotiations 

between the two parties, the Brazilian importer purchased its first container of noodles in October 

2010. For 2011, sales growth has increased and the two companies forecast sales to follow a 

strong upward trend. 

  

  
Fred Giles, ATO Director and Eric Gomez, MaxInterAmericas VP 

  



  

  

 

 
                     

  

 


